COVID-19
Accelerating eCommerce

in Latin American and the Caribbean

The pandemic has helped
digital payment skeptics
recognize the benefits of
online shopping.

More than 1in 3
individuals above 15 years
old made purchases

Q/I\O online amid the
‘\/ pandemic outbreak.’

10.8 million consumers
made their first digital

g purchase in 2020.2

eCommerce sales growth was
/\/ +56% increase in online shopping @ projected to increase by
frequency was experienced during the +24% in 2020, up from
pandemic and has stayed at the higher level? +18%in 2019

Consumers are migrating to mobile

PAY

eMarketer estimated a
30% of digital commerce

increase in Latin America
for 20202

&

+6 billion online sales
transactions were
predicted to be made via
mobile during 2020, a
number expected to double
by 2025

Preferred payment methods for Latin American
consumers during the pandemic’

Consumers can use or answer more than one payment method (percentages do not add up to 100%)

Debit Crédit S > » i
72% | 66% | 53% | 23% | 21%
Debit cards Credit cards Cash Peer-to-peer Digital

payments wallets

Technologies enabling digital commerce

Chatbots

Tokenization Fraud management

Click to Pay Authentication and
authorization tools

Digital wallets Artificial intelligence

-

Visa is here to help you

Contact your Visa account executive to understand how we can help you adapt and recover,
recover while managing to stay relevant and successful during this critical situation.

everywhere
you want to be
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